Make the Promise Campaign

Make the ermise. Come home safe.



Strategy Phases 1 - 3

e Engage farmers emotionally

 Make the Promise to yourself, your family and your farm -
not to HSE/government

* MAHKE the promise Before another life is lost...

e KEEP the promise

And to a lesser extent:
e SHOW the promise
e SHARE the promise

He was just cleaning the roof.




ase 3: It's still happening

It’s still happening.

38 lives have been lost in farm accidents in 2009 to date.

This is Andrew’s story.

Andrew Pursey’s family misses him cerribly, every single day. They're jusc
one of the families who have lost a son, a dad, a husband or a brother, in
a needless farm accident. Even one death is one too many. Thar's why we
launched the Make the Promise campaign a year ago. But the deaths keep

happening. 1% rime to do semerhing abour it— and make a difference.

This year, let’s make a difference.

Make the pr

Andrew was anly 21 when he died.

Ele was warking with two trccecs on his
Famnily's farm. He lefr che loader traccor
with the fecriliser sack on and cur the
zack into the fzreiliser spinger., forgecting
o pur o the handbrake.

When he dido't come home, his facher
went looking for him. He found his sen's
bodhy crushed berseen the cwo vehicks.,
Dver the last ten years, 435 lives were
lose oo Beitish farms. 455 farmilies like
the Purseys were devascated,

This year 1o date, there have alreadh: been
3% deaths, They keep happening... and
they nesd o sop.

Thar's why, a year ioeo the campaign, ir's
still absolueely crucial thar more farmers
malk the promise to come hoome safs
and do whatever's required to kesp .
Hew vou make and kesp your promise
is your decision, Only you know the

Make the pr({)mise.

mise.

day-soday sealicy of
life oo your Earm.
Only you can make
ihe comrmitrnere o
yourself, to your fumily
and to pour farm.
Only you know what you need o do o
keep your promise.

Tax in the year ahead, we will be working
to supper Eurmers around the counery
and make sure that more of you came
home sate.

Andrew's story is real. This Christmas,
his Earmily will be sicting down withour
him, Pa chey? Il never forget him. % if
you do one hing this Christmas, pleass
make - or reaffirm - your promisz,
Topecher, we can make 3110 3 safer pear
for every farm.

We're here to help you keep your promise.
For more information abour the

Malez the Promise campaign, plase go o
wwwoneoone . or cal | X000

safe,



It’s still happening

This is a real story. Andrew Pursey lost his life simply because he left
the tractor running. His father Roger found his son's body between

Andrew never came home. | = ™™

For you. For your family. For your farm. Make the ernise. Come home safe,

This is a real story. Andrew’s family was waiting for him to come

Andrew said he wouldn’t be late. | smeirime e aoved icbody wofound o

the fields, crushed between two tractors. He never came home again.

He was only 21.

For yau. For vour family. For your farm. Make the pr Rmise. GCome home safe.

: d d f d h- Thisis a real . When Andrew didn’ " frr & day's §
An d rew s a 0 u n I m wu:b:,a l:i: ::aﬂ::::{ﬂg:r went 1:::;.115 &:;;:“ W;r:: ::t:;\:r 1-_11: :::.m

bemeen two tra cto rs . E;::::Ejfi: ;.:ihhzi;:rm—:ir engine of one stll ronning —

For you. For your family. For your farm. Make the [IlRmis:E. Come home safe.




Results to date

15,000 farmers sighed up to the campaign
e 21% response rate to direct mail
e Good press coverage

* Farmers agreed with tone and messages...

 “Well looking through you think I've done all of this near enough,
you can see yourself driving a tractor with a big silage bale that’s
fallen off, its happened to all of us, everyone of those you look at
and you think I've done that” (OLDER FARMER, SHROPSHIRE)

* ‘It makes you think you could be in the same predicament seeing
that.. it stops you thinking that these accidents just happen to
someone else” (YOUNGER FARMER, YORKSHIRE)



Future strategy

e MAKE the promise

e KEEP the promise

e SHOW the promise

e SHARE the promise
 Work with stakeholders to

- Reach new farmers
- Remind farmers of promise

- Act as ambassadors/advocates




Use our most powerful symbol




Stakeholder Toolkit

e Menu of options available

* Reflect different ways in which stakeholders may wish to be
involved in supporting the campaign.

 May be adapted to suit each organisations needs

* For example - a supply of MTP postcards will be made
available for Agricultural colleges who have expressed
interest.



Events

A\

Hosting events for members or local farmers in support of
campaign messages. For example:

small scale evening get - together e.g. with pie and peas
Mini SHADs

Q&A events hosted by the stakeholder - perhaps piggy
backing on regional meetings

Materials will be tailored to audience

Will include Campaign DVD, speaker notes, case studies and
pop up stands for larger events



Articles for Newsletters

 May be hard copy or electronic - length to suit
 We will have a number of “off the peg” articles ready for use
e (Case study based articles

e Can also assist with background for your own
commuhnications team to write



MTP Website

 Ready later in Spring
e Section for Stakeholders to “sigh up” as supporters

e Access to materials for Stakeholder use



Promise Knot related materials

e Aim to widen acceptance of the knot and its meaning
 Range of possibilities:

» Digital knot for use on letter headings

» Pocket card for distribution at events

» Lapel badges



What can you do?

 Let us know today that you want to support the campaign
through your members and leave us the name of the
appropriate contact in your organisation

 Let us know if you have any more ideas
* Keep spreading the word!

 Contacts here today:

» Rachel Corbridge

» Helen Coupland

» Jackie Jones
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